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Who’s involved

• Universities

• Research Institutes

• Other institutions

• Private citizens

• Companies



Self-Decriptions

• Young audiences

• Short term interventions

• Emphasize on Fun and 

Activity

• Words frequently used:

Engage, encourage, interest, 

awareness, career, inform, excite, 

explore, promote, inspire

• Recruitment



Issues

• Science as Magic Show

• Realistic Depiction of 

Science?

• Audiences?

• Company Sponsoring

• “Outsourcing” of 

Science 

Communication



Conclusions

• Young, recruitable

audiences

• Emphasize on 

entertainment

• Engagement Ladder

• Picture of Science

• Outreach as a unique 

opportunity
















